S.W.O.T Analysis of FMCG Industry

India has the most attractive FMCG market in the world. It is 4th largest market of the Indian economy and
contributes nearly 20% of India’s GDP. FMCG companies play a pivotal role in our daily lives. From tooth paste,
soaps, to daily use items. FMCG companies have dominated the Indian market and are set to grow further.
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